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Local SEO
Matters

for Remodelers

Local SEO is one of the most cost-effective ways for
remodelers to attract homeowners actively searching for
services nearby. With nearly half of Google searches being
local, showing up in the “Local Pack” builds instant credibility
and drives clicks.

directories, building location-specific pages,

reviews.

It’s not a one-time task but an ongoing process where each

review, post, and backlink compounds your visibility. Done
right, Local SEO turns searches into qualified leads and builds
long-term trust, ensuring your remodeling business shows
up first when it matters most.



What You Will Learn in Chapter Four c

Local SEO = Local Visibility

Nearly half of all Google searches are for local info. If your
remodeling business doesn’t rank in the Local Pack or nearby

searches, you’re invisible to [{=Eeh/ae alld=r glolani=le)ipl=1is)

Google Business Profile Is Your Digital Anchor

A complete, verified GBP with accurate info, fresh project
photos, and steady reviews is the single most powerful tool
boost local search visibility.

Consistency Builds Trust With Google

Uniform Name, Address, and Phone across directories like Yelp,
Houzz, and Angi signal legitimacy, strengthen rankings, and prevent

search engines from |elelWar=lEtel gtz elt s or ey

Content and On-Page SEO Drive Leads

Optimized service and city-specific pages, [dgelal:Hagl=] !
tags, and useful blog posts attract the right traffic —
homeowners actively planning projects in your area.

Backlinks, Reviews § Ongoing
Effort Compound Results

slizaee VR lofes| s Ete 165 positive reviews, and steady

updates build authority over time. SEO is a long game, but done
consistently it delivers a steady pipeline of qualified leads.
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Search Engine Optimization
(SEQO) for Local Remodelers

magine a homeowner searching online for a kitchen remodeler in your town — you want

your business to be what they find first. Today, the majority of consumers rely on search

engines to discover local services; one survey found 72% of consumers use online
search to find information about local businesses.' In fact, nearly half of all Google
searches are seeking local information.® This means that if your remodeling business isn’'t
showing up prominently in search results (especially Google), you're missing out on a huge
pool of potential clients.

When someone searches for “bathroom remodeler near me” or “best home renovation
contractor in [Your City]”, Google will often display a special map listing (the Local Pack)
highlighting a few top local businesses. Being in this Local Pack or high in the search results
lends credibility and attracts more clicks. Effective SEO ensures your website and business
profiles meet the criteria to rank well for these searches. For a local remodeler, strong SEO
translates to increased visibility, more qualified leads, and ultimately more projects.
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Optimizing Your Google

Business Profile

Your first step in local SEO is to claim and
optimize your Google Business Profile (GBP)
(formerly Google My Business). This free
listing is essentially your online business card
on Google - it displays your company name,
address, phone number, website, hours,
and more on Google Search and Maps.!" An
updated and complete GBP makes you more
likely to show up in local search results,?
so be sure to fill out all details accurately.
Include your remodeling services in the
description, set your business category (e.g.
“Kitchen Remodeler” or “Home Remodeling
Contractor”), and keep your hours updated
(especially if they change seasonally or
during holidays).

One crucial aspect of GBP is reviews.
Satisfied clients’ star ratings and comments
not only influence prospects, but also factor
into Google’s ranking algorithm. Google
explicitly notes that it uses the quantity
and quality of reviews in determining local
search rank.1 Encourage happy customers
to leave a Google review — perhaps send a
polite follow-up email or include a QR code
on invoices that links to your review page.1 Be
sure to respond to reviews as well; thanking
clients for positive feedback or addressing
concerns shows you value customer input
(and Google notices active engagement).?

A steady flow of positive reviews and your
responses can improve your visibility and
reputation in local searches!

Don’t forget to add photos of your completed
projects to your Business Profile. Remodeling
is averyvisual business — showcasing before-
and-after photos of kitchens, bathrooms,
and additions on your profile can attract
more clicks and wow potential clients.3
High-quality photos not only impress viewers
but also signal to Google that your profile is
active. Regularly updating your profile with
new photos or posts (e.g. sharing a recently
finished project or a promotional offer) can
further boost your local presence.

Tip: If your remodeling business doesn’t
have a public office address (for example, if
you work from home or are purely on-site
at client locations), you can list yourself as a
service-area business. Google allows you to
hide your exact address and instead specify
the city/region you serve. Make sure to define
your service areas so local homeowners
in those areas can find you. The key is to
still claim your profile and verify ownership
— a verified profile will rank better than an
unverified one.

Ensuring Consistent Citations
and Directory Listings

Beyond Google’s own platform, search
engines also look at the broader web to
validate your business’s credibility. This is
where citations come in — mentions of your
business name, address, and phone on
other websites (even if there’s no direct link).
Start by listing your remodeling business on

reputable local directories and industry sites.
Services like Yelp, Angi (Angie’s List), Houzz,
HomeAdyvisor, Yellow Pages, and Bing Places
are popular places homeowners search for
remodelers! Listing your business on these
platforms not only puts you in front of those
audiences, but also sends signals to Google
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that your company is legitimate and locally
relevant. Many of these directories are well-
regarded by search engines, so being featured
there can indirectly boost your SEQ.2

When creating these listings, ensure your
NAP (Name, Address, Phone number) is 100%
consistent across all sites.1 Consistency is
crucial — something as small as abbreviating
“Street” on one site and spelling it out on
another, or having a different phone number
format, can confuse search algorithms.
Google cross-references multiple sources
to confirm your business info; even minor
NAP inconsistencies can hurt your search
rankings.1 For example, if your address is
“123 Maple Avenue,” don't list it as “123 Maple
Ave” somewhere else. Likewise, use the
same business name (avoiding variations
like “Smith & Sons Remodeling” vs “Smith
and Sons Contractors”). Consistent details
everywhere strengthen Google’s confidence
that it has the right information for your
business!

In addition to basic contact info, fill out other
fields in directory profiles when available —
like a business description, categories, and

photos. The more complete your listings,
the better. Some sites also allow customer
reviews (e.g. Yelp or Houzz reviews). While
these might not directly impact your Google
ranking as much as Google’s own reviews,
they still influence potential clients who
find you there and contribute to your overall
online reputation (which is part of Google’s
“prominence” factor in local ranking.) 2

Maintaining consistency across numerous
sites can be a chore, so consider keeping
a master document of your exact business
info. You might even use tools or services
that scan and manage local listings for you.
The bottom line is that a robust presence on
local directories, with uniform information,
helps search engines trust and showcase
your remodeling business more often.

On-Page Optimization of

Your Website

Your website is the central hub of your
online presence, and optimizing it for search
engines is fundamental. On-page SEO refers
to tuning the content and HTML elements of
your site so that search engines understand
it and rank it highly for relevant searches. For
a local remodeler, this means ensuring your
site clearly communicates what services you
offer and where you offer them.

Keyword placement is a critical on-page
factor. Identify the key terms potential
clients use - eg. “kitchen remodeling
[City]”, “bathroom renovation [Town]”, “home
additions near me” Incorporate these

phrases naturally into your site’s pages. Aim

to include important keywords in your title
tags, meta descriptions, main headings,
and throughout the body text of each page.
For instance, your homepage title could be
“Kitchen & Bath Remodeling in [City] | [Your
Company Name]”. On a page about kitchen
remodels, you might have a header like
“Quality Kitchen Remodeling in the [City
Name] Area” These signals help Google
see the relevance of your pages to local
remodeling searches.

Structure your site in a way that each major
service you provide has its own dedicated
pagel Don’t lump all your services on one
generic page. If you specialize in kitchen
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remodeling, bathroom remodeling, basement
finishing, etc., create separate optimized
pages for each. This allows you to target
specific keywords (like “basement finishing
in [City]”) on the most relevant page, rather
than trying to rank one page for everything.
Similarly, if your business serves multiple
distinct cities or counties, consider creating
location-specific pages for each area (even
if you don't have a physical office there)
For example, a remodeling company serving
both Springfield and Shelbyville could
have separate pages “Home Remodeling
in  Springfield” and “Home Remodeling
in Shelbyville,” each with content about
projects in those areas, testimonials from
local clients, and specific local keywords.
This way, Google can serve searchers the
page that best matches their location and
query, improving your chances of ranking in
each locale!

As you optimize content, keep it reader-
friendly and avoid “keyword stuffing”
(cramming  keywords  unnaturally into
sentences) — Google’s spam policies penalize
that. 1 Instead, write in a natural, helpful tone,
and use synonyms and related terms. For
example, rather than repeating “remodeler
in Denver” ad nauseam, you can vary with
“Denver home improvement contractor” or
“remodeling expert in the Denver area” The
goal is to signal relevance while still sounding
professional and credible to human readers.

Beyond text content, there are technical on-
page elements to address:

Descriptive Meta Tags: Craft a unique
title tag (~50-60 characters) and meta
description (~150-160 characters) for each
page that includes your target keywords and
a compelling call to action. For example, a
service page meta description might read:
“Award-winning kitchenremodelingin Denver.
Transform your home with [Company]. Call
for a free consultation” This helps improve
click-throughs from search results and tells
Google what your page is about!

URL Structure: Use clean, readable

URLs that incorporate keywords when
possible. yourwebsite.com/services/
kitchen-remodeling-denver is preferable
to yourwebsite.com/page?id=123. It’s both
SEO- and user-friendly to have descriptive
URLS!

Headings and Content Structure: Use
heading tags (<h1>, <h2>, .) to create a
logical outline on each page. For example,
the h1 might be “Our Remodeling Services in
Denver,” h2 sections for “Kitchen Remodeling,
“Bathroom Remodeling” etc. Break up text
with bullet points or numbered lists where
appropriate (such as listing the steps in your
remodeling process or the benefits of a
renovation). Structured, skimmable content
tends to rank and convert better.’

Internal Links: Link between pages on your
site to help users navigate and to help search
engines crawl everything. For instance, on
your homepage or in your blog posts, you can
link the text “kitchen remodeling services” to
your kitchen remodeling page. Be intentional
with anchor text — instead of “click here,” use
descriptive phrases like “explore our kitchen
remodeling services” 1Also, ensure your
menu and footer link to key pages (services,
about, contact). A well-linked site makes it
easier for Google to index all your content
and understand which pages are most
important!

Mobile-Friendly Design: More than half
of all searches (over 60%) now happen on
mobile devices,3 and many people will find
your site on their phone. In fact, 61% of
Google searchers are more likely to contact
a local business if its site is mobile-friendly.3
Make sure your website uses responsive
design (adapts to different screen sizes) and
that buttons and text are easily readable on
small screens. Google favors mobile-friendly
sites in rankings, and users are far more
likely to stay and convert if the site works
well on their phone.

Site Speed: Page load speed is another
ranking factor and even more so, a user
experience factor. Remodeling sites are often
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heavy on images (galleries, portfolios), which
can slow load times. Compress and resize
your photos so they don’t take ages to load.
Use tools like Google’s PageSpeed Insights to
identify other speed issues. Why does this
matter? Because users tend to “bounce”
(leave your site) if it’s slow — studies show
that the slower a page loads, the higher the
bounce rate climbs1 A fast, snappy website
keeps visitors engaged and sends positive
signals to Google that users find your site
useful (a slow site that people abandon can
hurt your rankings). Aim for your pages to
load in just a few seconds at most.

Security and Technical Basics: Ensure
your site has an SSL certificate (HTTPS://) —
Google gives a slight ranking boost to secure
sites, and users will trust you more if they
see the padlock icon. Fix any broken links
or missing page errors (nothing frustrates a
visitor like clicking a service page only to get a
404 error). These technical clean-ups ensure
search engines can crawl your site without
issues and users don’t hit dead-ends.

Lastly, consider implementing LocalBusiness
schema markup (structured data) on your
website. This is a bit of extra code that tells
search engines specific details about your
business (like your name, address, phone,
business type, and even aggregate review
ratings). While schema markup may not
directly boost your ranking, it can make your
business listing more likely to show rich
snippets — for example, showing star ratings
or your business hours directly in the Google
results. This enhanced display can improve
click-through rates and help you stand out.
It's a more advanced step, but one that can
give you an edge in local SEO visibility.
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Cralting Content that
Attracts Local Customers

Publishing high-quality content on your
website is one of the best ways to improve
SEO and engage potential customers. Think
beyond just sales pitches — consider what
information or resources a homeowner
might search for during their remodeling
journey. By creating content that answers
those questions, you can attract local
visitors before they even decide whom to
hire, positioning your company as a helpful
expert in the process.

Start with keyword research focused on
local intent. What questions are people in
your area asking about remodeling? They
might search for things like “how much does
a kitchen remodel cost in [Your City]?”, “best
home renovation ideas for old houses’, or
“basement finishing tips [State Name]”. These
longer, specific queries (called long-tail
keywords) signal a searcher with a particular
need or interest. 3 For example, someone
googling “cost to remodel a basement in
Ohio” is likely a homeowner in Ohio seriously
considering that project — a great person to
attract to your site. 3 By targeting such terms
with your content, you draw in qualified
visitors who are more likely to convert into
leads.

One approach is to maintain a blog or learning
center on your website. Write articles or
guides that address common questions,
showcase your expertise, and incorporate
local phrases. Some content ideas: *“10
Inspiring Kitchen Remodeling Trends in
[Your City]”, “How to Prepare for a Bathroom
Renovation (Checklist)” “[Year] Guide to
Home Addition Costs in [Your County]”, or
“Before and After: Remodeling a Historic
Home in [Town Name]” An informative blog
post like “How to Plan a Stress-Free Kitchen
Remodel” can naturally include keywords
and also be something people might share on
social media or local forums. In practice, blog
posts are great for targeting informational

keywords (searches from people in research
mode). 1 For instance, an article like “Top
5 Kitchen Remodeling Mistakes to Avoid”
could pull in a homeowner who's in the early
stages of planning — they get value from
your tips and then remember your company
when it’s time to get quotes.

Make sure to localize some of vyour
content. If your service area spans multiple
communities, consider writing occasional
pieces specific to those areas (eg.
“Remodeling Considerations for Victorian
Homes in X Neighborhood” or “Our Favorite
Bathroom Upgrades for Homes in [City
Name]”). This not only helps with local SEO
but also resonates more with readers in
those communities (“Hey, they understand
my town/areal”).

Another powerful form of content for
remodelers is project spotlights or case
studies. These are detailed write-ups (with
photos) of projects you've completed.
Dedicate a page or blog post to showcase,
say, “Lakeview Kitchen Remodel Project:
Modern Update to a 1950s Home” In the
content, discuss the homeowner’s goals,
the challenges overcome, the materials
used, and include plenty of before-and-after
images. Not only do such pages provide rich,
unique content (which Google loves), but
they also build trust with readers. Future
clients can see the quality of your work and
get ideas for their own projects. From an SEO
perspective, project pages may naturally
include local signals (the neighborhood or
city name of the project, mentions of local
suppliers or styles common in your area)
that strengthen your geographic relevance.
Plus, if you've done something newsworthy
or award-winning, these case studies can
even earn backlinks if, for example, a local
design magazine or blog decides to feature
it.
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When brainstorming content, leverage
tools and insights. Google’s own search
results can help — type a generic query like
“kitchen remodeling” and see the “People
Also Ask” questions that pop up, or the
related searches at the bottom. These are
real queries that you could answer in blog
posts.3 There are also dedicated keyword
research tools that can show you search
volumes and more question ideas (e.g.
AnswerThePublic, Semrush, Google Keyword
Planner). Aim to be the one who answers the
burning questions local homeowners have.

Finally, remember that content isn't a one-
and-done thing. To reap SEO benefits,
publish new content regularly — even if it’s
one article a month. Fresh content gives
search engines more pages to index and
signals that your website is active. Over time,
a library of helpful local-focused articles can
make your site a go-to resource (for users
and for Google). And always promote your
content: share your new blog posts on your

1/7
\\

social media, maybe in community Facebook
groups (if rules allow), or mention them in
your email newsletter. The more eyeballs
on your content, the more potential for
engagement and even earning the occasional
local backlink (for example, a satisfied client
might share your “Remodeling Checklist” on
their Nextdoor or with a friend).

—3
3

Your City]

low to Budget for a
Kitchen Remodel in
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Building Local Backlinks

and Authority

In the world of SEO, backlinks — links from
other websites pointing to yours — are like
votes of confidence. When authoritative
websites link to your site, search engines
see that as a signal of trust and relevance,
which can boost your rankings. 1 For a local
remodeler, the most beneficial backlinks
are those that come from local or industry-
relevant sources. Quality matters far more
than quantity here. 1 A handful of links from
trusted local websites or well-known home
improvement sites can do more for your
SEO than dozens of links from random, low-
quality pages.

Start by pursuing local directories and
associations (many of which we covered in
the citations section) because they often
provide a link to your site. Being listed on
your town’s Chamber of Commerce site, or
a local business directory, usually includes a
backlink and also reinforces your geographic
legitimacy. Industry-specific directories like
Houzz or Angi not only list your contact info
but usually link back to your website as well.
3 These links carry weight because those
sites are both popular with users and well-
indexed by Google.

Next, look for opportunities in the local
community and media. Local newspapers,
magazines, orcommunity blogs are frequently
on the lookout for expert insights or success
stories. Can you pitch a human-interest
story about a historic home you renovated
in the community? Or offer yourself as an
expert to comment on renovation trends or
home values for a local news piece? When
a local news site or magazine features you
(or a project of yours), they will often include
a link to your website. For example, a San
Diego remodeling firm gained a high-quality
backlink when a local news site published
a home renovation advice article quoting
the owner1 These kinds of media mentions

not only boost SEO but also enhance your
brand’s authority in the eyes of potential
customers.

Consider writing guest articles or blog
posts for other websites related to home
improvement or real estate in your area.
Perhaps a regional home decor blog would
be interested in your “Pro Tips for Planning
a Budget-Friendly Remodel,” or a real estate
agency’s blog might welcome an article on
“How Remodeling Can Increase Home Value.”
In exchange for your expert content, you can
usually get a byline with a link to your site.
Guest blogging on relevant local blogs or
industry sites is a mutually beneficial way
to build backlinks1 Always ensure the site
is reputable and the content you provide is
genuinely useful (avoid spammy practices
— Google is wise to low-quality guest post
schemes). The key is to reach new audiences
while earning a valuable link.

Don’t overlook partnerships and
sponsorships. As a remodeler, you likely
have relationships with suppliers (cabinet
makers, flooring companies) or local trade
organizations. See if those partners have
a “preferred contractors” page or would
be willing to feature one of your project
case studies on their site. For instance,
a countertop supplier might publish a
testimonial about your collaboration on
a job, with a link to you. Or if you sponsor
a local charity event or sports team, ask if
they’ll include your business (with a link) on
their sponsor page. These links make sense
to both users and search engines because
they establish a community connection.

Another tactic is Llink reclamation -
monitoring mentions of your business online
and ensuring they link to you. For example,
if a local blogger wrote an article “Top 5
Home Renovation Tips” and mentioned
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your company name in passing (maybe
referencing a tip you gave at a workshop),
reach out and thank them, and kindly
ask if they could link that mention to your
website. If someone’s already talking about
you, there’s a good chance they won't mind
turning that into a clickable endorsement.
Such unlinked mentions are low-hanging
fruit for backlinks.

One more advanced idea: create shareable
content or resources that naturally attract
links. This could be an infographic about “The
Timeline of a Kitchen Remodel,” a checklist
PDF, or a well-researched report on local
remodeling costs. If you create something
truly useful, others might reference and
link to it in their own content. For example,
a popular home improvement blog might
link to your infographic as a resource. This
approach takes creativity and effort, but a
piece of content that “goes viral” locally or
within industry circles can yield significant
SEO benefits.

When building links, always prioritize
relevance and authenticity. A link from The
Spruce or Qualified Remodeler (industry
sites) or from YourCityTimes.com (local news)
is gold. But dozens of links from unrelated
websites, or shady exchanges (“I'll link to you
if you link to me on 10 sites”) can actually do
harm. Google’s algorithm values prominence
— essentially how well-known and trusted
your business appears. 2 Each legitimate
link from a respected source boosts your
prominence. Focus your efforts on those,
and you’ll naturally increase your website’s
authority over time.

Remember that link building is often the
slowest part of SEO - it might take months
to earn a few good backlinks. But each one
is a long-term asset that can keep driving
traffic and SEO juice for years. Be patient and
persistent, and avoid shortcuts like buying
links, which violate Google’s guidelines. With
a steady approach, your off-page efforts will
pay off, complementing the on-page and
local profile work you’ve done.

Tracking Results and Staying Consistent

SEO for local remodelers isn't a one-time
project but an ongoing process. It’'s important
to track your progress and adjust your
strategy based on what’s working. Start with
some basic metrics:

Keyword Rankings — Keep an eye on where
your site ranks for major keywords like
“remodeling in [City]” or “kitchen renovation
[City].” You can simply do Google searches (in
an incognito window to avoid personalization)
or use tools that track rankings over time.
If you notice you’ve moved from page 5 to
page 2 for a term, that’s progress — and page
1 might be within reach. On the flip side,
if a ranking drops, investigate why (Did a
competitor beef up their SEO? Do you need
to update your content?). There are both free
and paid tools (like Google Search Console
for free, or Semrush’s Position Tracker) that
can monitor these movements for you.

Website Traffic — Use Google Analytics
(free) to see how many visitors are coming
to your site, and specifically how many are
coming from organic search (as opposed to
paid ads, social media, etc.). Over time, your
organic traffic should trend upward as your
SEQO gains traction. Analytics will also show
which pages people visit the most, how long
they stay, and whether they contact you (if
you set up conversion tracking). An increase
in organic search traffic is a strong indicator
that your visibility on Google is improving.

Leads and Conversions — Ultimately, the
goal of SEO is to bring you more remodeling
leads (and projects). Track the number of
inquiries you get through your website’s
contact form, how many calls say “I found
you on Google,” and any other lead sources.
If you have a form or “request a quote”
button, you can set up conversion goals in
Google Analytics to count those. Keep note
of real-world outcomes too: did you start
getting more calls for bathroom remodels
after publishing that bathroom guide on your
blog? Tie the increase in leads to what might
have driven them. Some advanced setups
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use call tracking phone numbers to attribute
calls to website visits, but at minimum, ask
your clients how they found you. If you notice
more people saying “I saw your reviews on
Google” or “| found your website on search,
that’'s a good sign your local SEO is working.

Backlinks and Mentions - Periodically
check your backlink profile (tools like Ahrefs,
Moz, or Semrush have this, or search for your
company name). See if new sites have linked
to you. A new link from a high-quality site
is cause for celebration — it often correlates
with a boost in rankings. Also ensure there
aren’t any problematic links (spammy sites)
— if your SEQ is all organic and white-hat, you
shouldn’t have to worry much about this.

Many SEO tools combine these metrics into a
dashboard or report. But even without fancy
software, you can track a few key numbers
manually each month. For example, log how
many website visitors and leads you got this
month vs. last month, and which keywords
you rank on page 1 for. Over the course of
6-12 months, you should see a clear upward
trend if your efforts are steady.

Now, as you track, remember that SEO is a
long game. Consistency is the secret sauce to
SEO success3. You might not see big jumps
week to week, but the compound effect
of regularly updating your website, earning
reviews, publishing content, and building
links will be significant over time. Avoid the
temptation to do a lot for one month and
then nothing for six months. It’s like going to
the gym - regular workouts yield far better
results than a short burst of intense activity.

Make SEO tasks a routine part of running
your remodeling business. This could mean:
every month, publish one new blog post
or project spotlight; each week, spend an
hour reaching out for a link or responding to
reviews; quarterly, audit your online listings
to make sure they’re up to date. The effort
doesn’t have to be overwhelming — even 10-
15 hours of SEO work per month can maintain
a basic strategy for a small business.3 — but
it does need to be ongoing.

If you find yourself too busy managing
projects to give SEO the attention it needs, it
might be time to delegate or hire help. Many
remodelers start off doing DIY marketing
(which is fine when you’re small and budget
is tight), but as your business grows, consider
consulting with an SEO professional or
agency experienced in local marketing. They
can help turbo-charge your results and
handle the heavy lifting, while you focus
on your core business. Whether you do it
yourself or bring in experts, staying informed
is wise — even just understanding the basics
(like you do now after reading this chapter)
helps you make better decisions and avoid
scams (“guaranteed #1 rank overnight!” — if
only it were that easy).

In summary, treat your SEO strategy as an
ongoing investment into your company’s
growth. Celebrate the wins — a new #1
ranking, a spike in web inquiries — and learn
from the data when choosing your next steps.
With diligent effort and patience, your local
SEO will steadily drive more homeowners to
discover and trust your remodeling services.

Local SEO Checklist for Remodelers — A
summary of key steps and best practices.
For example:

Google Business Profile: Claim and verify
your profile; add complete info (NAP,
hours, description); upload project photos;
encourage client reviews and respond to
them.

Website On-Page SEO: Optimize titles
and meta tags with local keywords; create
separate pages for each service and service
area; ensure mobile-friendly design and fast
load times; use clear calls-to-action.

Local Citations: List your business on major
directories (Yelp, Angi, Houzz, etc.); keep your
Name, Address, Phone consistent across all
listings; update any old or incorrect info.

Content Strategy: Publish useful content
(blog posts, guides) answering common
remodeling questions; showcase case
studies or project galleries with local context;
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update content regularly to keep site fresh.

Backlinks & Reviews: Solicit backlinks via
local partnerships, industry sites, or press
features; sponsor or engage in community
events for publicity; maintain positive reviews
on Google and other platforms.

Tracking & Maintenance: Monitor your
Google rankings and website traffic; track
leads from SEO; adjust strategy based
on what works; stay consistent with SEO
activities each month.

Conclusion

SEO might seem technical, but at its heart
it's about making your remodeling business
visible and attractive to the clients who
are already looking for services like yours.
By optimizing your online presence - from
Google listings to your website content and
beyond - you ensure that when someone in
your area searches for “the best remodeler
in town,” your name rises to the top. Local

SEQ is one of the most cost-effective ways
to market your services, because the leads
it brings in are highly targeted (they’re
literally searching for what you offer) and
the improvements you make have lasting
impact.

Implement the strategies outlined in this
chapter step by step, and stick with it. Over
time, you'll likely find that a large portion
of your new business is coming through
Google or online inquiries — a testament to
the compound power of SEO. In the next
chapter, we'll explore another crucial facet
of marketing for remodelers, but the lessons
learned here will continue to underpin
your digital success. Keep optimizing, keep
engaging with your local audience, and you'll
build an online foundation as strong as the
homes you renovate.
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GROW YOUR REMODEL OUTFIT

This playbook was brought to you by
Grow Your Remodel Outfit (GYRO). At GYRO, we believe
that remodelers deserve a growth system, as strong as
the homes they build. We partner with organizations and
individuals to turn their brand, website, and reputation into a

steady pipeline of qualified projects.

For more resources, insights, and support, visit us at
TryGyro.com or connect with us on LinkedIn, Instagram,
and Facebook. Together, let's make remodeling growth

sustainable, profitable, and impactful.
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